Er 1 R eEER (R3.11.29)
BUEER (REE)

1 FRGEEBZICOWT

(1)
o BEIWET—IRTARNICBATZEDTHIONEFLWEEZS
e MWIMOEETHZIASZHERITZIOTHNIEL U\TABOF7O/N\PANFDLS
). ZDEE (BZX) LEKZRBESIE 28BN Z2ARKICRRBECSBRWVWEREDS
A A
e FLEFLWHEULT EE FHICAITTERETZONEXLWVLDD, AT ?A
Ml ? £, ZOENEENMNBHBLLEW
(2) k&
o INFETEETEMFOFLIFTEREHEHIN., BYUBB/BLITHNTHL TVWBDOHNERIKR
o FE2RHEBETEDHZDEHDIE, Ihhds 10 FBHDEHSWZY—VTERIN
250, BICTZ2HDICBESRITNIEBRESBWVWEEZD Bl . AVSAI U XT+
VAT A7 FryFIL—XDLSICVWOHBICTZHD/OICHTHD,
BRE)
(3) REOENHGEES VY TILIC, #HTH (FEHTH) DHZIRBEPEET

o

N

(4) #£@EFHE (SRR &ULT
e ERHIRBHRTLL U 2EARLEFLLDS (BRI Z2HDNH 1A
NRWEEZZH5)
o BREFASZMFEALELEHIDEZESTHRVWHEDZEZFXFLLD (BRI ITDZHD
MHEANBWEEZZNS)
o JPEKRIF. BERBLEITTHRCAVYND Y NGB SBEICEE/N—YaVvHEZX

L&>
2 BULHIREEICDOWT
(BEER) AEMOBRABRINBEREITBEEDH DT

N—T 71 T #kE VRIA Y R

IS OBNEROfEZ 247 U TEERNMEICERYT HERESHINMEL L TRAERE L. £ OffifE
3HDERGNBAFEEZERNICER. BRPY—E Z&BNMECETRL TCHEEEEBESL5IKTS

ARELTHET S E feHic. AL D, £, BEREREEEBI I L
ki, EYay
N—T T/ 7 VD —F @ Ivyvayv
(HBHE. BMBAERLE) {fifE /XU 2—
BE IN—ARIF«1T
B#E
BARROEOEIL _
At ARSFI—

A ROBREIL o FS5u—s
I75oFav FHAANDEHE DTS
WRHAE - KEBHDOEHE RITDIHDRT T2 —ILEILTS
BEED THERORE (KP)

HBEERT R AN OER PDCA®DKHE

WS- H— RO LR
BEEELICEZYP—9—1k A9 & WREEERT S



(BZ£&8) HTA (Hawaii Tourism Authority) MA%R L T W2 BEERE

Mission = v 3>
To strategically manage Hawaii tourism in a sustainable manner consistent with
economic goals, cultural values, preservation of natural resources, community
desires and visitor industry needs.
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T EHMABERAET/\T 1 DB ZHIENICEET 52 &, (Google #ER)

4 Pillars 4 A0

NATURAL RESOURCES (Respect for Our Natural & Cultural Resources)
RARER FAcEDBAREXLERDEE)

HAWAIIAN CULTURE (Support Native Hawaiian Culture & Community)
HAWAIIAN CULTURE (U\T14&EFEROXbLE I a2 =FT 0 E2HR—K)
COMMUNITY Ensure (Tourism & Communities Enrich Each Other)
X227 (DR BHREIZI 22T REEVWEENICT D)

BRAND MARKETING (Strengthen Tourism’s Contributions)
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Resident Satisfaction (TR®DHE)

Average Daily Visitor Spending (1 H¥7z b Q&Y HER)
Visitor Satisfaction (BRXEDHE)

Total Visitor Spending (MAER 3¢ EER)

OUR VISION #fcs0EY 3z Yy
By 2025, tourism in Hawai'i will: (/\7 - Q&Y id 2025 F£XTIC)

1. Ho'oulu (Grow) the uniqueness and integrity of the Native Hawaiian culture
and community U\T7AH&EROLE I 2 =27 DB ERTEHEZERL
x9Y)

2. Provide a unique, memorable, and enriching visitor experience (1LZ=—7%
T BLWHICES. S BHHERRZRERHLET)

3. Generate clear community benefits and responsibly manage tourism-
related impacts and issues (BBHER DI 2 =7« DRI EEHE L. XIS
S ITHIBNDORECHEZEEZH > CEREULEY)

4. Support a vital and sustainable economy CEXICTHES IR RERRFZ X
ELUFT) X—E Google #IER

RELATIONSHIP TO THE STATE’S ACHIEVEMENT OF THE
UNITED NATIONS SUSTAINABLE DEVELOPMENT GOALS
HTA supports the United Nations 17 Sustainable Development Goals (SDGs),
and the UN 2030 Agenda for Sustainable Development. HTA will promote
visitor industry alignment with the Aloha+ Challenge, Hawai‘i’'s recognized
framework to achieve the UN SDGs, especially for energy, local food
production and consumption, and water:
« Aloha+ Clean Energy Transformation:

Business Sector energy efficiency
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« Alohat Local Food Production Alo ] 12+

and Consumption: \

Local food production and consumption
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« Alohat+ Natural Resource Management:

Watershed forest area and native species >
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https://www.hawaiitourismauthority.org/media/4286/hta-strategic-plan-2020-2025.pdf



